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Why XpoCast Plus...

Unlike other webcasting products on  the
markef today, XpoCast Plus is an easy-fo-use
webcasting service enabling you to costef
fectively deliver quality educational and mar-
kefing content through this highly inferactive,
media rich event.

Whether audio or video, XpoCast Plus ad-
dresses all of your webcast delivery needs
including:

e Scheduled, Live

e Scheduled, Pre-Recorded with live Q & A

® On Demand

e Single and multi-speaker panels with pass-
themicrophone feature

* Synced audio and video with slides
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Virtual Events. Real Results.

Transform Your Webcasts

With XpoCast Plus, generate sales leads, create aware-
ness and educate your audience in an engaging format
by providing unparalleled capabilities for webcast content
and audience inferaction including the ability to:

e Embed a video to play as a preoll, postroll, or during
your presentation

® Engoge affendees with group chat before, during or af-
fer the webcast

e Conduct desktop sharing for reakHime product demon-
strations for sales meetings or educational presentations

® Share web pages which enables the audience to inter-
act with the speaker-presented web page

e Easily upload PowerPoint slides or create a presentation
slide with an easy-o-use slide-builder tool

e Insert polls or surveys to gather more intelligence about
your audience for lead generation

e The ability to capture and broadcast video with just a
webcam

Speaker Self-Service

XpoCast Plus was designed to be a speaker selfservice
tool. Speakers can record any form of presentation as well
as make edits to that presentation, such as changing slides
and audio, inserting and even editing a video - all without
the loss of time and cost typically associated with webcast
services currently available on the market.
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Reduce Travel Costs.

Go Green.
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XpoCast Plus

Virtual Events Are On The Rise

Generate Leads.

Integrated Real-Time Reporting

® XpoCast Plus provides comprehensive analyt
ics measuring your audience’s aftendance, fime
in webcast, document downloads and respons-
es to polls and surveys. This data is automati-
cally combined with attendees’ activity within a
virtual event, providing an integrated profile for
each participant that effectively identifies areas
of inferest, enabling more personalized follow
up and a higher quality of lead.

Session 3- Event Surveys

By what percentage are you planning to increase
virtual as part of your 2010 event strategy?

Answer Responses|

0-25%| 38%
26-50%| 22%
51-75% 17%
76-100% 8%
Undecided | 15%

For additional information contact: David Kaz | contactsales@inxpo.com | (312) 962-3732



